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Ireland’s 360,000 Family Carers

 Irish are heavy users of social media

 71% adults use social media

 46% use Facebook – and dominates the 35-54 age group – ‘the 
sandwich carers’

 Family Carer’s may indeed be more prolific SM users than the non-carer
population 

 housebound  

 Isolated –

 Waiting around/on call time

Source: https://irishtechnews.ie/71-of-irish-adults-enjoy-using-facebook-and-instagram/

https://irishtechnews.ie/71-of-irish-adults-enjoy-using-facebook-and-instagram/


2012 - Lets Create a Facebook Page

 National Carers Week - https://www.facebook.com/nationalcarersweek/

 Timely 

 Christmas period – notable absence of NGO Social Media activities – a clear gap

 Corporate Funds (2013)

 Yes we spend money to promote some posts and to recruit followers. 

 c35c each –

 now have 18,500 followers – strong retention

 estimated 80% of followers are secured through paid ads –

 have spent €10,000 over 6 years on paid ads – c €1,500 per year

 Estimated €5,000 investment of our time annually – (c4% of staff costs)

https://www.facebook.com/nationalcarersweek/




What’s the content/posts?

 Looked at March 2018 (typical month) and June 2018 (focus on Carers Week)

 53 posts over 60 days

 Categories

 Signposting to Carer Resources/Top Tips/Information  44% (23) 

 Carers Week Focus (Events, etc) 28% (15)

 Affirmation/Acknowledgement of their caring  11%  (6)

 Photos with Inspirational Quotes 11% (6)

 Share Partner Posts 4%   (2)

 Recruitment for Research 2%   (1)







Follower Retention

• 97.3% stayed as followers over a 6 month period 

(472/17,501, 2.7%)



When does it become a Social Work intervention?

 Moderation of comments (learning by doing, protocols, blocking 

users)

 Replying to private messages – empathise, signposting,

 Inspirational Posts (??)

 Recruitment for participation in online mindfulness intervention

 Information Signposting – supports – events – information

 Sending on free merchandise as part of Carers Week – (pens and 

trolley coins)

 Impact???



What does the Page mean to those who 

Follow it and Engage in it?

 A safe place to rant – respecting peoples right to be 
angry

 Get accurate and timely information

 No agenda about securing a client ( tied to state 
funding)

 Maybe we should ask our 18,500 followers!!!!



Post Reach – 28 day period (peak period)



Level of Engagement

The language of ‘failure to engage’ in 

traditional SW settings



What we do not post

 Fundraising Requests

 (Cautious about publishing media articles) –

unclear about the positive value of doing so.

 (Cautious about research requests)



But it’s not Really Social Work is it?

 “work carried out by trained personnel with the aim of alleviating the 
conditions of those people in a community suffering from social 
deprivation.”

 “Social work is an academic discipline and profession that concerns itself 
with individuals, families, groups and communities in an effort to enhance 
social functioning and overall well-being”

 Recent changes to our organisation’s constitution affirmed this work 

“to make use of social media fora to engage with and support Family 
Carers and those who support them.”

 Sources : https://en.wikipedia.org/wiki/Social_work https://en.oxforddictionaries.com/definition/social_work

https://en.wikipedia.org/wiki/Social_work
https://en.oxforddictionaries.com/definition/social_work


Direct State Financial Support for Family 

Carers

 €1.2bn – Income Supports  and c €400m – Home care supports – reaching c 

120,000 Family carers

 National Carers Week Facebook Page – c €6k per year – 18,500 followers – with 

high levels of engagement and follower retention

 Value for Money



What questions should we be asking 

our users?

 How is the page useful for you as a family carer?

 What’s the one significant thing you have got from 

your engagement in the page?

 How does it compare with other services and 

supports you receive in your caring role?

 Audience Suggestions?



Thank-You

 Full Slide set available to download at www.carealliance.ie

http://www.carealliance.ie/

